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Abstract 

 
Food exports remain one of the few bright spots in the US trade balance. While the US balance 
of trade in many sectors continues to be negative, food exports continue to outstrip food imports.  
Efforts to maintain this competitive advantage requires a good understanding of the food prefer-
ences of consumers in countries in emerging markets such as Ghana.  Such improved knowledge 
will help US food exporters to remain competitive and improve their market share as competition 
from other countries such as China and the European Union intensifies. 
 
A market survey was conducted to elicit responses from 750 respondents in Accra, Ghana, in 
West Africa. Respondents were screened for prior poultry purchase experience.  All respondents 
were persons responsible for meat purchasing in their households. Information was obtained 
from the respondents on their preference for poultry from countries such as the US, EU, Brazil, 
China and South Korea.  Information was also obtained on the perceived quality and tastes of 
poultry from each of the countries. The data were collected by using a five-point Likert rating 
scale questionnaire. The percent of consumers that expressed preferences for poultry from differ-
ent countries were compared. 
 
Almost 70 percent of the respondents expressed a preference for poultry from the US.  About 57 
and 30 percent of the respondents expressed the same preference for poultry from the EU and 
China, respectively.  The percent of respondents who ranked the quality of US poultry products 
as high exceed those that gave the same ranking to the quality of poultry from the EU and China.  
US poultry products also received the highest ranking based on the taste.  The results suggest 
that Ghanaian consumers are receptive to US poultry products and associate poultry quality with 
the country of origin. 
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